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13 JULY 2020

SECTION A
QUESTION 1: EFFECTIVE STUDY METHODS

i Read the following extract carefully and answer the questions.

ACADEMY OF ENTREPRENEURIAL DEVELOPMENT

The Raymond Ackerman Academy of Entrepreneurial Development is a tertiary level
academy that offers an inspiring and innovative programme in entrepreneurial
development for young people between the ages of 18 and 30. The course js nffered
to young people who are passionate about business and personal development but do
not have access to tertiary education. It aims to empower young people on their
journey while developing their business and life skills. Mr Ackerman, together with the
UCT Graduate School of Business, established the Academy in January 2005 with the
desire to offer the youth with socio-economic challenges a chance to develop
themselves and to make a difference in not only their own future but also in the future
of their communities. The Academy offers a six-month full-ime programme that runs
twice a year: from January to June and from July to December. The programme s,
offered in Cape Town at the UCT Graduate School of Business.

Business idea development is an important component of the programme. Students
are.iaught techniques that allow them to develop or identify innovative business ideas
that are not copycat ideas but rather ideas that appeal to the mass market and in many
cases are solutions to common problems experienced in their communities. The
Academy believes that teaching fundamental business skills is very important. As
such the curriculum includes various personal development workshops that build
confidence, professionalism and interpersonal skills. The classes are kept relatively
small so that each student enjoys individual attention and is observed closely. This
allows the Academy to monitor personal and academic progress and to intervene
where necessary, assisting students to overcome the challenges that may be
hampering their success whilst on the programme.

1.1 After reading the exiract you felt that you needed to share the information with
your fellow classmates.

Mind map FIVE points from the second paragraph on why they also need to

study at the Academy. (5)
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12 Study each of the following goals carefully and then indicate whether it is a
short-, medium- or long-term goal of the Academy. Write the answer next to
the guestion number (1.2.1-1.2 4) in the ANSWERBOOK.

121 The Academy offers an inspiring and innovative programme in
entrepreneurial development for young people between the ages of
18 and 30 years.

122 It aims to empower young pecple on their entrepreneurial journey
while developing their business skills and life skills.
| {123 | The Academy offers a six-month fulltime programme twice a year. | |
124 It believes that teaching fundamental business skills is very
important.
(dx1) (4
2. | The following brands were.neminatess as South Afticals top 10 brands for the | | |
: i year 2013. P
_1 ___________ | Study the brands and cluster each brand under the appropriate headings. | | (6)....
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i TOTAL SECTIONA:| | 15 |

You're in safe hands

............
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14 JULY 2020 QUESTION 2: LISTENING SKILLS

P21

i Study the following extract and answer the questions.

flutes and (4) brass instruments such as trumpets.

There are many kinds of musical instruments, but broadly speaking musical
instruments can_be divided into four categories. These four categories are
(1) siringed instruments such as gquitars and violins: (2) percussion
instruments such as drums and cymbals; (3) woodwind instruments such as

1211 { Write down a heading for the passage.

ANSWER SHEET 1.

212 Draw a double line under the main idea on the attached

ANSWER SHEET 1.

213 Draw a single line under the subordinate idea on the attached

(3x1)

"How soon can you be started?"

www.shutterstock.com - 98908850

_____

receiver of the message.

Briefly comment on the facial expressions of the sender and the

VWhat is the figurative meaning of the statement in the cartoon?

TOTAL SECTION B: |

QUESTION 2.1

li R —

nstruments can be [divided into four categories. These four categories are stringed

S— N |

tfrumpets.

instruments such as guitars and violins: percussion instruments such as drums and
i cymbals; woodwind instruments such as flutes; and brass instruments such as

but broadly speaking musical
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15 JULY 2020

SECTION C

QUESTION 3: REMEDIAL ENGLISH

how are you it seems ages ago since we saw you | hope your new job is going well

31 Choose the correct word from the TWO options or give the correct form of the
word given in brackets. Write only the answer next to the guestion number
(3.1.1-3.1.10} in the ANSWER BOOK.
(3.1.1 .. Hesistants/Residences) of Reetsanapg Farm (3.1.2 . to go) to
benefit from 800 trees which (3.1.3 ... to plant) yesterday. The siaff and
management from Flamingo (3.1.4 ... to plant) 800 trees which produce
pomegranate fruit. The tree (3.1.5 ... to consider) to (3.1.6 ... originate)
somewhere in Iran and (3.1.7 ... to cultivate) since ancient times.
Pomegranates (3.1.8 ... to use) for cooking, baking, juicing and used with
alcoholic beverage. The trees bear fruit which (3.1.9 ... to sell) in order to
become self-sustainable. Pomegranate trees (3.1.10 __. to choose) for many
reasons.
_____________ (10x1) ¢ (10)
32 Fill in the missing punctuation marks and capital Iefters on the aftached
ANSWER SHEET 1. DO NOT rewrite the letter. 11}
3.3 Complete the sentences by filling in the missing words provided below. Wite
only the answer next to the question number (3.3.1-3.3.3) in the ANSWER
BOOK.
| Hurrahl, Stop!; Good heavensl; Ohl; Alas! | |
! 1331 ! .. we were unable to save his life.
1332 I the lightning has killed three sheep.
333 -.. how 1 loved him!
| 3x1) (3)
134 Formulate sentences with each of the following words to show the difference
: in meaning:
1341 ! farther/further
P 342 | Insure/ensure :
343 loanflend
(2x3): @ (6)
[301
TOTAL SECTIONC:: | 30
QUESTION 3.2
10 Grand Road
Witbank
1035
22 March 2014
hi kat

im coming to ishwane next week iuesday for a meeting and | wondered if we could meet for coffee
or something afterwards alternatively | could just call round at your house for a little while on my
way home the meeting should be over by 5 30 at the latest

let me know what suits you it would be lovely to see you if you have fime

love from

mandi
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16 JULY 2020 QUESTION 4: READING COMPREHENSION

Read the following passage and answer the questions.

1.

Building an effective brand will go a long way towards helping your business
stand out from that of your competitors when you are competing for attention
from your potential customers. Just as each company has a brand, the space
it occupies in the minds of its customers, competitors and employees, so too
your business team also has a brand. The best team brands are those that

by customers, peers and even the csmpehturs ﬁ:rr the value
that thsv add in 1he workplace

1E istingcti aliqn ganisati hich..the
ng Tsam brands share certaln attnbutss that ',-'ou should try to
encourage in your business.

The team understands its strengths and its positioning.

Successful team brands do not only understand the competitive landscape in
which they operate, they also know what sets them apart from their
competitors and how to use these strengths. Each member of the team
understands the role he/she plays and how that role contributes to the value

of the whole team.

The team comprises individuals who are strong brand ambassadors.

Successful teams recognise that each person is an ambassador for the
company. Together the team ensures that each member has the training and
education necessary to represent the brand effectively. Every team member
plays a vital role and there is no room in a successful team for someone who
doesp’t contribute towards achieving the team's goals. Well-branded teams
are made up of strong personal brands pyf, however performance-driven they
may be, individuals with team potential don't market themselves to stand out
at the expense of the team brands. There is almost an anti-hero
phenomenaon at play.
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4 The team understands that visibility is just as important as ability.

The team focuses hoth,on doing. fts.job. brilliantly.and. marketing what it is
doing. Team members understand that they constantly need to demonstrate
the value of their clients in order to build credibility and cement their brand
positioning.

b The team delivers value and has a clear idea of how it is done.

Great team brands grasp that they not only need to deliver a product/service
that works, but they must also be able to demonstrate retum on investment to
their client and then top that with even more value by making customers feel
special at every touch peoint. They don't use a one-size-fits-all approach, but
they focus on understanding their clients' needs and market to them as
individuals to ensure they are relevant to each client.

b. The team gets results.

Effective team branding results in recognition from customers and peers.
With recognition comes feedback and insight, which assist in making your
team even more streamlined and efficient. Recognition turns the spotlight
onto the team and the individuals in it. People develop pride in what they are
doing, which in tum increases productivity, quality of work and morale. The
team becomes more releyapi.and. can. iherefore command and becomes
sought after. It becomes more relevant and can therefore command an
increased share of budget and management attention. Great teams are also
proactive. They work fo ensure theyre strategically relevant to their
customers success. To create a team brand, the team needs to have a clear
understanding of its target market, its core competencies, the benefits it offers
and its brand personality.

[Adapted from: Youwr Business, October 2013]

41 | Supply this passage with a subject heading. P2
42 What is the source of this passage? AN
143 i How can one identify the best team brands in a workplace? )
r 44 i Name FIVE attributes which make successful team brands. Y
1 4.5 | Identify FOUR factors needed to build an effective team brand. )

146 1 What is being impliad by the following statemenis?

r 461 ! Great teams are pro-active (par &) Pl |

462 There iz almost an anti-hero phenomenon at play (par 3)

(2x2) (4)
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4.7 Indicate whether the following statements are TRUE or FALSE. Write only
‘true’ or 'false’ next to the question number (4.7.1-4.7.3) in the ANSWER
BOOK. Quote sentences from the passage to substantiate vour answer,

471 Building an effective team helps to be different from the
competition.

472 Successful team brands understand only the competitive
landscape in which they operate.

473 Education and training is not really thai important as long as the
team can ensure that they represent the brand effectively.

2x3

(6)

43 Indicate whether the following statements are FACT or OPINION. Write only
‘fact’ or 'opinion’ next to the question number (4.8.1-4.8.2) in the ANSWER
BOOK.

481 Trust and honesty are believed to be elements of an effective
relationship in the workplace.

432 Research shows that teamwork improves communication and
motivation amongst the workers.

2x1

(2}

149 ! Provide synonyms from passage for the following words:

! 1491 i Function

| 1492 | Operative

i 1493 | Independent

494 Unique
dx1)

(4)
[30]

TOTAL SECTION D:

30

17 JULY 2020

SECTION E
QUESTION 3: CONCISE COMMUNICATION

Read the following extract and complete the attached memorandum on
ANSWER SHEET 2.

Rupert Bryant, the Director of Web Africa, one of South Africa’s most
successful Internet service providers and one of the youngest entrepreneurs
in the world, has. heeninyvited by the Academy to give a motivational talk to all
the students and lecturers. The talk will be held in the Academy Hall on
Friday 21 March 2014 at 10:00.

[10]

which will take place at the Academy.

You are Jeboho Lehong, the secretary at the Academy of Entrepreneurship.
Wifrite a memorandum to all lecturers and inform them about the motivational talk

TOTAL SECTION E:

10

GRAND TOTAL:

100

TSC-0-06 INTRO COMMUNICATION N4: ACTIVITIES TO STUDENTS  2020-06-29 Page 7

DPA/eb



QUESTION 3

RAYMOND ACKERMAN
ACADEMY OF ENTREPRENEURIAL DEVELOPMENT
MEMORANDUM

[101
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